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Collecting every mood, curating true beauty.

| Personal Color & Image Consulting
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03 - BY THE NUMBERS
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04 - BRANCH

Branch
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Program
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Personal Color
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06 - SIGNATURE PROGRAM

K-Beauty Personal Tour

Personal Color & Styling
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Global Track Record
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09 - RECOGNITION

Recognition & Media
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10 - PARTNERSHIP

Collaboration & Partnership
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MOOD COLLECT
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010-9036-2811

contact@moodcollect.com

www.moodcollect.com
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